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https://github.com/BANSEOK-KANG1
https://banseok-kang1.github.io/Growth/cases/crm-retention-scenario/
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Meta Ads - Google Ads - Naver Search Ads - TikTok Ads

£3-24 GA4 - GTM - UTM - Microsoft Clarity - Airbridge
C|O|E - 2|2 & SQL - Python(pandas) - Google Sheets - Excel - Looker Studio
712! - M= Figma - Photoshop - Notion - GitHub - Streamlit
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